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Take action, be organized and save your company money! Use this checklist as your guideline for important 
deadline dates for the show. Be sure to meet the discount deadlines as these can save you up to 30% over 
onsite prices. Additional services not listed below can be found within this Service Manual. Please keep copies 
of all forms and bring with you on-site at the show.  

 
Complete Due Date Order Form Refer To: Return To 

� ASAP Hotel & Travel Reservations Rooming List Deadline Website Travel Planners Ph: 
800/221-3531 

� July 2 Buyer Lead Retrieval Early Advance Discount Deadline Vendor Order Forms CDS Fax: 508/759-
4238 

� July 2 Exhibitor Badge Mailing Deadline Page�� asrbiz.com 

� July 12 Insurance Requirements Page �� ASR Fax: 949/226-
5657 

� July 16 Food & Beverage Booth Catering Forms Vendor Order Forms San Diego Conv. Ctr. 
Fax: 619/525-5858 

� July 27 Booth Security Order Form Vendor Order Forms Staff Pro Fax: 
619/872-2440 

� July 28 Electrical TSE (for additional electrical not included in the 

Smart Booth package) 
GES Order Forms 

GES Fax:      
866/329-1437 

� July 28 Material Handling Order Form GES Order Forms GES Fax:      
866/329-1437 

� July 28 GES Exhibit Installation & Dismantling Order Form GES Order Forms GES Fax:      
866/329-1437 

� July 28 Booth Cleaning Services GES Order Forms GES Fax:      
866/329-1437 

� July 28 Furniture & Accessories Order Form (Includes Free Smart 

Booth Furnishings) 
GES Order Forms 

GES Fax:      
866/329-1437 

� July 28 Telephone/Internet Services    Vendor Order Forms Smart City  Fax: 
702/943-6001 

� August 5 Insurance Purchase Request Form Vendor Order Forms John Buttine Co 
kar@buttine.com 

� August 8 Audio Visual/Computer Rental Vendor Order Forms Cornerstone Fax: 
801/618-3947 

� Prior to Show International Shipping Arrangements Vendor Order Forms RE Rogers Fax: 
847/806-9204 
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AGE RESTRICTION  
Absolutely no one under 16, including infants and children in strollers, 
will be allowed into the exhibit hall during show set-up and tear-down. 
Children will be allowed into the exhibit hall during show hours and 
must be accompanied by a parent and/or adult at all times. Please 
note that strollers are not permitted in the exhibit hall at any time. Baby 
front/backpack carriers are permitted. Please note that badges will not 
be mailed to anyone under the age of 21. 
 
ALCOHOL RESTRICTIONS  
The San Diego Convention Center food and beverage department 
does not allow exhibitors to bring in their own alcohol and distribute it 
from their booth space. All food and beverages must be purchased 
from the convention center. Alcohol may only be served on the show 
floor after 4:30 pm on Friday, August 13 and Saturday, August 14. Any 
alcohol served before these times will be confiscated. 
 
BADGE REQUESTS 
ASR Show Management strictly enforces and monitors the number of 
exhibitor badges requested by exhibiting companies.  Each exhibiting 
company is allotted six badges per 8x10 or 10x10 booth.  Buyers will 
not be admitted on the show floor prior to the official show opening. For 
more information please see the Exhibitor Badge Registration page 
within this manual. 
 
BOOTH CLEANING 
Please note that booth cleaning is not included with your booth 
package. If you need your booth vacuumed prior to show opening, you 
must order cleaning service.  Refer to the GES pages within this 
manual. 
 
BOOTH OCCUPANCY 
Your booth must be staffed and open for business during regular show 
hours. You may not dismantle your booth prior to expo close. Failure to 
adhere to these rules may result in a fine and/or losing priority status in 
future Nielsen trade shows.  
 
BOOTH REGULATIONS 
Exhibitors must follow the new booth buildout regulations as described 
within this manual when using the Smart Booth Package.  
 
BUSINESS CENTER 
A Fed-Ex business center offering faxing, copying and light shipping is 
located within the Convention Center.   
 
CAMERA AND VIDEO EQUIPMENT 
The use of cameras or video equipment during show hours is strictly 
prohibited with the exception of authorized press. Exhibitors may take 
pictures of their booth prior to show opening.  

 
CARTLOAD SERVICE   
Special Freight Services — Small Passenger Vehicles Only! 
When utilizing the Smart Booth Package each booth (10x10) receives 
400 lbs. of free cartload as part of the booth package.  GES will 
provide an electric cart load in (and a cart load out) service from your 
passenger vehicle to your booth. 
• Maximum load is (2) Cartloads per 10' x 10' booth, not to exceed 
400 lbs total.  Also available for 10x20’s and 10x30’s. 
 
Privately owned vehicles using cartload service do not need to check 
in at the marshaling yard and can deliver directly to show site in the 
back of the convention center Halls D-G. 
Additional cartloads are available at $ 31.75 per cartload.  See 
Cartload Order Form within this manual.   
IMPORTANT: Cartload service is provided for small passenger 
vehicles only; commercial trailers and bobtails will not be 
unloaded through the cartload area and will be sent to the 
Marshaling Yard for Material Handling. 
 
CHILDREN 
Children under the age of 18 are not allowed on the show floor 
during move-in or move-out. No exceptions will be made. 
 
CLEAN FLOOR POLICY 
Empty cartons and cases must be removed from your booth. Cartons 
may not be stored behind curtains or in your booth. GES will provide  
“empty crate” stickers to affix to boxes, cases and crates. GES will 
store and return them to your booth at show closing. 
 
COPYRIGHTS 
Exhibitors shall obey copyrights and assume full and sole liability and 
responsibility for the use of copyrighted materials at the show.  
 
Exhibitors must obtain any and all necessary licenses and approvals 
from copyright owners and pay all required royalties and fees. 
 
DEMONSTRATIONS 
Demonstrations must take place within the assigned exhibit space. 
Demonstrations must not directly or indirectly prevent the normal flow 
of foot traffic through aisles or common space, nor inhibit the ability of 
neighboring exhibitors to conduct business. Demonstrations must have 
the proper protection to prevent injuries to spectators.  
 
EARLY EXHIBITOR/BUYER APPOINTMENTS  
Exhibitors may escort their buyers on to the show floor two hours prior 
to show opening.  Exhibitors must meet their appointments at the main  
registration area and escort them to their booth. 
 
ELECTRICAL 
Each 10x10 Smart Booth buildout comes with an outlet (1 plug 
available for a laptop or a plasma). Any additional electrical needed 
must be purchased through GES. Please note: Hardgoods booths do 
not come with electrical. This can be ordered through GES at 800/475-
2098. 
 
EXHIBIT HALL 
The San Diego Convention Center is located at 111 West Harbor Dr., 
San Diego, CA 92101. 
 
EXHIBIT SPACE CONTRACTS AND COMPANY LISTINGS 
It is the sole responsibility of the exhibitor to submit a completed 
exhibit space contract and to provide ASR with current company 
information (i.e. correct spelling of company name, additional listings, 
address, contact, etc.). 
 
EXHIBIT SPACE PAYMENT 
Exhibitors with outstanding exhibit space payments will not be 
permitted to move-in and set-up. Exhibitors are responsible for 
assuring that their exhibit space has been paid in full prior to the show. 

SHOW MOVE-IN  
Thursday, August 12 8:00 am to 7:00 pm 
  

SHOW DAYS & HOURS  
Friday, August 13 9:00 am to 6:00 pm 
Saturday, August 14 9:00 am to 6:00 pm 
Sunday, August 15 9:00 am to 2:00 pm 

  
SHOW MOVE-OUT  

Sunday, August 15 2:00 pm to Midnight 
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FOOD AND BEVERAGE SERVICE 
The San Diego Convention Center is the exclusive caterer in the 
exhibit hall. The distribution or sale of food and beverages from 
sources other than the San Diego Convention Center is prohibited. 
 
FREIGHT HOLDS 
ASR and GES reserve the right to hold freight for ANY outstanding 
balance owed including; booth, electrical, freight, storage fees, etc.  
Freight will be released when the outstanding balance is paid.  
 
FREIGHT SHIPPING ADDRESSES 
Advance Warehouse – between July 8-August 6 
c/o Global Experience Specialists  
Your company name and booth # 
491 “C” St. 
Chula Vista, CA 91910 
 
Direct Shipments to Exhibit Site –August 11-12 
c/o Global Experience Specialists  
San Diego Convention Center 
Your company name and booth # 
111 West Harbor Dr. 
San Diego, Ca 92101 
 
HAND CARRY/POV 
Exhibitors may hand carry their merchandise from their personally 
owned vehicle (a privately owned vehicle i.e. car, van or SUV) in the 
designated areas.  Rolling racks are permitted. However, hand carts & 
dollies are not permitted.  Unloading requires one person to remain 
with the vehicle at ALL times.  Product must be unloaded within a few 
minutes and the vehicle must then be moved. 
 
HANGING HEIGHT/AIRBORNE OBJECTS 
When utilizing the Smart Booth Package hanging signs are only 
allowed for booths that are 20’ x 20’ and larger. The hanging sign size 
is limited to 50% of your booth space. For further information refer to 
Hanging Signs and Exhibit wall restrictions within this manual. 
 
HOTEL AND TRAVEL 
Book your hotels through the official housing company by visiting our 
website asrbiz.com and clicking on the Hotel and Travel button. 
 
INFLATABLES AND BALLOONS 
Inflatables must be anchored and exhibitors must have prior written 
approval by Show Management. Any cost incurred for removal of lost  
inflatables will be the responsibility of the exhibitor.  
 
INSURANCE 
ASR does not provide any type of insurance coverage for the property 
and/or personnel of exhibiting companies (see booth space contract 
back). Exhibitors must maintain insurance that meets the requirements 
outlined in this manual and on your booth space contract, and fax proof 
to ASR prior to the show. Please fax to 949/226-5657.  
 
LABOR 
Exhibitors may use full-time company personnel to set-up and tear--
down exhibits. If full-time company personnel are utilized, they are 
required to carry positive company identification, such as: a medical 
identification card or payroll stub. See the GES Show Site Work Rules 
for more details on labor laws. 
 
LIGHT PROJECTION 
The projection of light or laser in any form onto any part of the 
building or other exhibits must be preapproved by Show Management. 
 
MARSHALING YARD 
The marshaling yard is a staging area for trucks holding exhibitor’s 
freight until space is available for unloading at the convention center.  
Contact GES at 800/475-2098 for hours, location and directions. 

 
MODELS AND BOOTH STAFF 
Hired staff cannot promote product outside of exhibit booth space. 
Swimwear models must wear cover ups while out of their booth space. 
 
MUSIC  
In an effort to maintain a productive environment on the show floor, the 
following are not allowed in your booth space without prior written 
approval from ASR Show Management: Live bands, acoustic jams, 
spinning, MCs and loud speaker music.   
  
Stereo music may be played at a background sound level only and 
speakers must be turned in towards booth and not the aisles.  The 
definition of background level is the ability to carry on a conversation 
and conduct business while the music is playing.  If the sound level 
exceeds these limits, you will be asked to reduce the level and 
if you do not comply, the electricity will be disconnected. 
 
PRESS 
Gain visibility for your products in advance by contacting Lora Bodmer 
at Deep Communications at lora@deep-communications.com. 
 
PRIVATELY OWNED VEHICLE – P.O.V. 
Only a P.O.V. is allowed for hand carry and cartload service. A P.O.V. 
is any small to full-size car, van or S.U.V. It is NOT a commercial truck, 
commercial van, a vehicle with a trailer or any rental company vehicle. 
 
PRODUCT GIVE AWAYS 
If you intend to give away promotional items or products you must 
present a receipt to each attendee. Attendees without receipts will not 
be allowed to remove product from the show floor. The receipt must 
include your company name, product and a signature. A sample of the 
receipt must be approved by Show Management. These receipts may 
be pre-printed.  
 
PRODUCT RELEASE & REMOVAL 
No product may be removed from the Convention Center during Expo 
hours without a Product Release Form obtainable from ASR 
Management in the Show Office. The form must list the products to be 
removed and the name of the person removing them. Products 
removed must be from the same company as listed on the form. You 
must also remove product from only one specified location on the show 
floor. Look for this special exit door on-site. This procedure is in place 
for your protection to help fight theft.  
 
PROMOTIONAL DISTRIBUTION 
Distribution of any printed materials, samples or other articles shall be 
restricted to the confines of the exhibitor’s own exhibit space. Signs or 
advertising devices shall not be displayed outside of each exhibitor’s 
own space. If you have any questions relating to this subject or would  
like information on outside advertising, please contact Show 
Management. 
 
REGISTRATION 
To register for exhibitor badges go online to asrbiz.com and click on 
exhibitor registration. Badges must be worn at all times while at the 
show. No one will be allowed on the exhibit floor at any time without a 
badge.   
 
Register by July 2 to receive your badges in the mail (US and 
Canadian exhibitors only) 2-3 weeks before the show.  Please bring 
your badge and photo ID to the Badge Holder Pick-Up counter at 
registration to receive your badge holder.  If you are an international 
attendee or register after the deadline of July 2 your badge(s) will be 
available for pick up at Badge Will-Call. 
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SECURITY 
ASR show management makes every effort to provide protection for 
exhibitors’ merchandise and displays. ASR provides a complimentary 
Product Lock-up Room, located on the upper level in one of the 
meeting rooms. There will be signage on-site directing exhibitors to the 
designated room. This room will be secured 24-hours per day and is 
operated by security. It is run similar to a coat-bag check.  
 
No product may be removed from the Convention Center during Expo 
hours without a Product Release Form, obtainable from ASR 
Management in the Show Office. The form must list the products to be 
removed and the name of the person removing them. Products 
removed must be from the same company as listed on the form. You 
must also remove product from only one specified location on the show 
floor. Look for this special exit door onsite. This procedure is in place 
for your protection to help fight theft.  
 
Show Management will provide perimeter guard service on a 24-
hour basis to include move-in, show days and move-out. While 
Show Management will implement security measures to safeguard 
your property, neither Show Management, the San Diego 
Convention Center, security contractor, drayage contractor, 
decorator, nor any of their officers, agents or employees assume 
any responsibility for such property, loss or theft. To order additional 
booth security, such as an overnight security guard, see the Security 
Form in the vendor section of this manual.  ASR strongly 
encourages taking the extra step to secure your valuable products. 
 
SELLING 
The at-show sale of exhibit product or samples by cash, check or credit 
card is prohibited. This in no way interferes or prohibits the placing of 
orders by retailers.  
 
SHARING OF EXHIBIT SPACE 
Exhibitors may not share booth space with another non-contracted or 
unauthorized manufacturer or distributor.  
 
SHUTTLES 
Shuttles are available to and from designated hotels.  For more 
information visit asrbiz.com and click on the Hotel and Travel button. 
 
SIGN REQUIREMENTS  
Each exhibitor will receive a booth ID sign with your company name 
displayed at the front of your booth. Exhibitors may also bring graphics 
for certain designated spots on your booth. See booth graphic 
regulations within this manual. 
 
SMOKING 
Smoking is strictly prohibited in the exhibit hall, lobbies and meeting 
rooms during move-in, move-out and all show days.  
 
STICKERS 
Any exhibitor placing stickers on ASR or the Sand Diego Convention 
Center signage or property will be charged accordingly for the 
defacement of the property. See the No Sticker Policy in this manual 
for more information. 
 

 
STORAGE 
� Storing of any crates, cartons, boxes or other show materials 

within your booth is strictly prohibited. Violators of fire codes are 
subject to fines and confiscation of materials. 

� Empty crates, cartons and boxes must be removed from the 
exhibitor’s booth. Empty containers will be picked up by GES. 
GES will return all “empties” at the conclusion of the Show.  

� Exhibitors may obtain labels marked “EMPTY STORAGE” at the 
GES Service Desk and should affix them to each empty crate,  
carton and box. Please be certain to mark your exhibit booth 
number on each label. 

� Exhibitors are cautioned not to leave any merchandise in boxes 
being stored with “EMPTY STORAGE” labels. 

� Any excess samples may be stored during the Show in 
“Overnight Storage Areas” at the Exhibitor’s risk. For more 
information call GES at 800/475-2098.  

 
TELEPHONE & INTERNET SERVICES 
Please note that telephone and internet are not included with your 
booth package. If you require these services, please refer to the 
vendor order form tab. 
 
USE OF AISLES AND COMMON AREAS 
The distribution of samples, printed materials and any promotional 
material is restricted to within the exhibitor’s booth only. All models 
must remain within the booth space at all times. Advertising materials 
may be handed out within the booth space only. Strolling entertainment 
or moving advertisements outside of the exhibit space is strictly 
prohibited. 
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BADGE MAILING DEADLINE: JULY 2, 2010 
 
 
Register by July 2 to receive your badges in the mail (US and Canadian exhibitors only) 2-3 weeks before the show.  Please bring your 
badge and photo ID to the Badge Holder Pick-Up counter at registration to receive your badge holder.  If you are an international 
attendee or register after the deadline of July 2 your badge(s) will be available for pick up at Badge Will-Call.  
 
 
 
PRE-REGISTRATION: Avoid long lines by pre-registering for your badges prior to the show 
 
 Visit asrbiz.com and click on exhibitor registration 

 
Select your company name from the dropdown list and key in your company password.  Please allow two weeks after 
receiving booth confirmation for your company name to appear in the dropdown.  Your password will be emailed to the main 
contact from your company, as stated on your contract. 
 
From your registration home page, you can 

� Update your list from the past show  
� Print/download your list of registered staff 
� Send confirmation emails to your registered staff 
� Order your Lead Retrieval system (know who visits your booth and follow up with them in a convenient and cost 

effective manner) 
 

 
 

Thursday, August 12 8:00 am to 7:00 pm  

Friday, August 13 7:00 am to 6:00 pm 

Saturday, August 14 8:00 am to 6:00 pm 

Sunday, August 15 8:00 am to 1:00 pm 

 
 
 
BADGE ALLOTMENTS: 

Each exhibiting company is allotted six badges per 8x10 or 10x10 booth.  Additional badges are available for purchase online 
through exhibitor registration.  

 
 
 
 
 
  

 REGISTRATION QUESTIONS? CALL 800/486-2701 
 

 

 

Register for Badges 
August 13-15, 2010 � San Diego Convention Center � San Diego, CA 

9



 
 

 
 
ASR show management makes every effort to provide protection for exhibitors’ merchandise and displays. Show Management will 
provide perimeter guard service on a 24-hour basis to include move-in, show days and move-out. While Show Management will 
implement security measures to safeguard your property, neither Show Management, the San Diego Convention Center, security 
contractor, drayage contractor, decorator, nor any of their officers, agents or employees assumes any responsibility for such property, 
loss or theft.  
 
 
 
TIPS TO HELP PROTECT YOUR PRODUCT 
 

� Monitor your booth when your product is being delivered. 
� Hire a security guard to watch your booth overnight. For more information please see Security Form in the Vendor Section of 

this Manual. 
� Perform an inventory after your product has been delivered, and note any damages or missing items. 
� Do not list the contents on the outside of your shipping crates/boxes. Use a code to indicate contents. 
� After show hours cover your displays with a tarp or other solid material to discourage potential theft. 
� Do not leave valuable exhibit materials or proprietary information under tables or behind displays when the show is closed or 

your booth is unattended.  
� Always staff your booth during show hours. 
� Staff your booth until your product and/or the floor is cleared during move-out. 
� Once the show has closed, pack as quickly as possible and do not leave your display unattended. 

 
 
 
 
FREE PRODUCT LOCK UP  
ASR provides a complimentary Product Lock-up Room which is secured 24-hours per day. This room is operated by Security and is 
run similar to a coat-bag check. 
 
Product may not leave the exhibit floor during move-in or show days without a Product Removal Pass. The removal passes are 
distributed from the Show Office and must be signed by the exhibiting company with the product. The removal passes are not valid 
between the hours of 7p.m. to 7a.m. During this time absolutely no product may be removed from the facility. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Security Information 

August 13-15, 2010 � San Diego Convention Center � San Diego, CA 

10



 
 

 
 

 
Vandalism Policy  
ASR No Sticker Policy  
  
 
SAN DIEGO AND STATE OF CALIFORNIA PENAL CODE CONCERNING VANDALISM 
 
Each year, ASR, the San Diego Convention Center and the City of San Diego partner to keep the city clean and safe. Over the years, we have 
experienced a disgraceful amount of vandalism in the form of graffiti and stickers defacing local signs and property. This will not be tolerated. The local 
police has heightened it's surveillance during the event and takes these acts of vandalism very seriously. Persons violating the laws below will be 
prosecuted and are subject to the penalties and fines of the penal codes.  
 
ASR does not allow the distribution of stickers or adhesive handbills from the convention center.  
 
Any stickers that are being distributed will be confiscated, any person distributing stickers will be removed from the show and the exhibiting company 
will be fined $1,000. If the situation persists, your exhibit space will be closed for the remainder of the show and you will not be entitled to a refund for 
your exhibit space. If any stickers or handbills with your company’s logo are found adhered to anything in the convention center or in the city of San 
Diego you will be subject to penalties and fines.  
 
For the purpose of selling stickers to retail stores, stickers may be shown in sealed packs to retail buyers. However, they cannot be given out at the 
show. 
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PENAL CODE 
SECTION 594-625c 
594. (a) Every person who maliciously commits any of the following acts with 
respect to any real or personal property not his or her own, in cases other 
than those specified by state law, is guilty of vandalism: 

(1) Defaces with graffiti or other inscribed material.  
(2) Damages.  
(3) Destroys.  

Whenever a person violates this subdivision with respect to real property, 
vehicles, signs, fixtures, furnishings, or property belonging to any public 
entity, as defined by Section 811.2 of the Government Code, or the federal 
government, it shall be a permissive inference that the person neither owned 
the property nor had the permission of the owner to deface, damage, or 
destroy the property. 
 (b) (1) If the amount of defacement, damage, or destruction is four  
hundred dollars ($400) or more, vandalism is punishable by imprisonment in 
the state prison or in a county jail not exceeding one year, or by a fine of not 
more than ten thousand dollars ($10,000), or if the amount of defacement, 
damage, or destruction is ten thousand dollars ($10,000) or more, by a fine 
of not more than fifty thousand dollars ($50,000), or by both that fine and 
imprisonment. 
 (2) (A) If the amount of defacement, damage, or destruction is less 
than four hundred dollars ($400), vandalism is punishable by imprisonment 
in a county jail not exceeding one year, or by a fine of not more than one 
thousand dollars ($1,000), or both that fine and imprisonment. 
 (B) If the amount of defacement, damage or destruction is less than 
four hundred dollars ($400), and the defendant has been previously 
convicted of vandalism or affixing graffiti or other inscribed material under 
Section 594, 594.3 594.4, 640.5, 640.6, or 640.7, vandalism is punishable by 
imprisonment in a county jail for not more than one year, or by a fine of not 
more than one year, or by a fine of not more than five thousand dollars 
($5,000), or both that fine and imprisonment. 
 (c) Upon conviction of any person under this section for acts of 
vandalism consisting of defacing property with graffiti or other inscribed 
materials, the court may, in addition to any punishment imposed under 
subdivision (b), order the defendant to clean up, repair, or replace the 
damaged property himself or herself, or order the defendant, and his or her 
parents or guardians if the defendant is a minor, to keep the damaged 

property or another specified property in the community free of graffiti for up 
to one year. Participation of a parent or guardian is not required under this 
subdivision if the court deems this participation to be detrimental to the 
defendant or if the parent or guardian is a single parent who must care for 
young children. 
 (d) If a minor is personally unable to pay a fine levied for acts 
prohibited by this section, the parent of that minor shall be liable for payment 
of the fine. A court may waive payment of the fine, or any part thereof, by the 
parent upon a finding of good cause. 
 (e) As used in this section, the term “graffiti or other inscribed material” 
includes any unauthorized inscription, word, figure, mark, or design, that is 
written, marked, etched, scratched, drawn, or painted on real or personal 
property. 
 (f) The court may order any person ordered to perform community 
service for graffiti removal pursuant to paragraph (1) of subdivision (c) to 
undergo counseling. 
 (g) This section shall become operative on January 1, 2002. 
 
*556. Unlawful to Place Advertising Sign on Public Property Without 
Permission. 
It is a misdemeanor for any person to place or maintain, cause to be placed 
or maintained without lawful permission upon any property of the State, or of 
a city or of a country, any sign, picture, transparency, advertisement or 
which advertises or brings to notice any person, article of merchandise, 
business or profession, or anything that is to be or has been sold, bartered 
or given away. Leg.H. 1953 ch. 32. 
 
556.1 Unlawful to Place Advertising Sign on Private Property Without 
Permission. 
It is a misdemeanor for any person to place or maintain, or cause to be 
placed or maintained upon any property in which he has no estate or right of 
possession any sign, picture, transparency, advertisement, or mechanical 
device which is used for the purpose of advertising, or which advertises or 
brings to notice any person, article of merchandise, business or profession, 
or anything that is to be or has been sold, bartered, or given away, without 
the consent of the owner, lessee, or person in lawful possession of such 
property before such sign, picture, transparency, advertisement, or 
mechanical device is placed upon the property. Leg.H. 1953 ch. 32. 
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Audio/Visual  
Cornerstone
Paul Carlson  
Tel: 801/635-7551  
paul@cornerstoneav.com 

Booth Cleaning
GES Expositions  
Tel: 800/475-2098  
Fax: 866/329-1437  
www.ges.com 
 
Booth Security
Staff Pro  
John Sutton 
Tel: 619/ 864-4269 
Fax: 619/872-2440 
jsutton@staffpro.com 
 
Buyer Lead Retrieval 
CDS
Steve Barove 
Tel: 800/746-9734 ext.1112 
sbarove@cdsreg.com 
 
Catering/Food & Beverage  
San Diego Convention Center 
Tel: 619/525-5800  
Fax: 619/525-5858  
www.visitsandiego.com 
 
 

Electrical/Lighting  
GES Expositions  
Tel: 800/475-2098  
Fax: 866/329-1437  
www.ges.com 
 
Exhibitor Services, Rental, Labor  
GES Expositions  
Tel: 800/475-2098  
Fax: 866/329-1437  
www.ges.com 
 
Fire Marshal 
San Diego Fire Dept. 
Tel: 619/525-5000  
 
Hotel/Housing Reservations 
Travel Planners 
Tel: 800/789-2436  
Tel: 212/532-1660 
Fax: 212/779-6128  
www.asrbiz.com 
 
Int’l Shipping & Custom Brokerage  
R.E. Rogers Inc.  
Tel: 847/806-9200  
Fax: 847/806-9204  
import@rerogers.com  
 

Public Relations 
Deep Communications 
Lora Bodmer 
lora@deep-communications.com 
 
ASR
Nielsen Expositions  
West Coast Office  
31910 Del Obispo, Suite 200  
San Juan Capistrano, CA 92675  
Tel: 949/226-5744   
 
Plant Rental  
Short Term Plant Rental  
Tim Woodsen  
Tel: 562/494-7777  
Fax: 562/498-3800  
 
Shipping and Freight 
GES Expositions 
Ed Wiezel 
Tel: 619/498-6300 
 
Telephone/Internet 
Smart City 
Tel: 619/525-5500 
Fax: 619/525-5502 
https://www.smartcity.com/order/ordering.asp 
 
 

 
 

 
Dan Moylan – Show Director                  Paul Dillman – Account Executive                     
dan.moylan@nielsen.com    paul.dillman@nielsen.com    

                                Tel: 949/226-5781     Tel: 949/226-5751  

 

Erin O’Donnell 
Operations Manager 
Facility Regulations 
GES Liaison 
Tel: 949/226-5753  
erin.odonnell@nielsen.com  
 
Megan Lara  
Operations Manager 
Service Manual Questions  
Tel: 949/226-5704  
megan.lara@nielsen.com  
 

Lisha Baer 
Operations Coordinator  
Sponsorship, Fashion Show, Event 
and Meeting Room Coordinator 
Tel: 949/226-5793  
lisha.baer@nielsen.com  
 
 
Anne Hovas 
Accounts Receivable  
Tel: 949/226-5707  
anne.hovas@nielsen.com 

Badge Registration
asrreg@nielsen.com 
www.asrbiz.com 
 
 
 

 
 

 
Key Contacts 

August 13-15, 2010 � San Diego Convention Center � San Diego, CA 
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ASR attracts media from over 300 television stations, newspapers, trade publications, consumer magazines, radio and digital media looking for the 
hottest trends and scoop on the action sports and youth culture markets. ASR provides all media with a blogging lounge dedicated to their needs - a 
place for them to compile thoughts and file stories as news happens on the ASR floor.   
 
Exhibitors will be permitted to place press information in the ASR press room as a reference for media. Please limit numbers to 10 items at a time to 
reduce waste. 
 
How Does My Brand Receive Press Coverage at ASR?  
 

� Contact your media targets to alert them of your brand’s presence at ASR 
� As you do with retailers, also set up appointments with applicable media to show highlights from your new product line 
� Post a flyer for your events at ASR in the Press Room  

 
How to Utilize ASR’s Public Relations Firm?  
 
• Add lora@deep-communications.com to the list of media that receive press releases, company information, notices of special events and parties  
• E-mail asrreg@deep-communications.com to receive a pre-registered list of media two weeks prior to the show.  
 
ASR’S OFFICIAL PRESS CONTACT:  
 
Deep Communications  
Lora Bodmer        
Office (949) 200-7134  
E-mail: lora@deep-communications.com 
 

SOME OF THE NOTABLE MEDIA COVERING ASR INCLUDE THE FOLLOWING: 
 

 

 
Meet the Press 
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REGIONAL AND 
NATIONAL 
NEWSPAPERS, 
MAGAZINES  
& ONLINE MEDIA:  
944 MAGAZINE  
ALLIANCE WAKEBOARD  
ALTERNAIVE PRESS 
ANTICS 
ASSOCIATED PRESS  
AUSTRALIAN SURF BIZ  
AUTOMATIC MAGAZINE  
BE-MAG  
BE-SAN MAGAZINE  
BEAUTIFUL/DECAY 
MAGAZINE 
BL!SSS 
BOARDSPORT SOURCE  
BOARD STORIES 
MAGAZINE  
BODY BOARD 
MAGAZINE 
BOYS LIFE  
BPM MAGAZINE  
BUSINESS WEEK  
CALIFORNIA APPAREL 
NEWS  
CITY NEWS SERVICE  
COLOR MAGAZINE 
COMPLEX MAGAZINE  
CONCRETE WAVE  
CONCUSSION! 
MAGAZINE  
COOLHUNTING.com 
COSMO GIRL! 
CTOTHEJL.com 
DAMSEL  
DOWNTOWN LIFE AND 
STYLE  
EASTERN SURF 
MAGAZINE  
ESPN THE MAGAZINE  
FASHION SNOOPS  

 
FILTER MAGAZINE  
FINE MAGAZINE  
FLAUNT MAGAZINE  
FLOW MAGAZINE 
FOAM MAGAZINE 
FOCUS 
SKATEBOARDING 
MAGAZINE 
FOOTWEAR + 
FOOTWEAR NEWS 
FRANK 151 
FREESTYLER 
FREESURF MAGAZINE 
FREQUENCY 
GREER’S OC 
HYPEBEAST 
JUICE MAGAZINE  
JUXTAPOZ 
KINGPIN 
KITEBOARDER  
LA CITYBEAT  
LA NEWS SERVICE 
LABEL NETWORKS 
LONGBEACH PRESS 
TELEGRAM 
LONGBOARD MAGAZINE 
LOS ANGELES TIMES 
LUCKY MAGAZINE 
MASS APPEAL 
MAXIM MAGAZINE  
MEN’S HEALTH 
MEN’S JOURNAL  
MOUNTAIN BIKE 
MAGAZINE  
MUNDO RAD!  
MX MACHINE  
 

 
NALU MAGAZINE 
NO COVER MAGAZINE 
NORTH COUNTY TIMES 
NYLON MAGAZINE 
OC REGISTER 
OC WEEKLY 
ORANGE COUNTY 
BUSINESS JOURNAL 
ORANGE COUNTY 
REGISTER 
OUTSIDE MAGAZINE 
PAPER MAGAZINE 
PLASTIC NEWS 
PLOW MAGAZINE 
POWDER  
PREEN 
PREVENTION 
PUSH SKATEBOARD 
REAL SKATE MAGAZINE  
REBEL MEDIA  
REUTERS 
REVOLT IN STYLE 
RIDE BMX 
RISEN 
RIVIERA MAGAZINE 
SAN DIEGO BUSINESS 
JOURNAL 
SAN DIEGO DOWNTOWN 
NEWS 
SAN DIEGO UNION 
TRIBUNE 
SELF 
SEVENTEEN 
SIDEWALK 
SKATEBOARD MAGAZINE 
SKATEBOARDER 
SKATEPARKOFTAMPA.COM 
SKINNIE MAGAZINE 
SLAP MAGAZINE 
SNOWBOARDER 
MAGAZINE 
SPIN  
 

 
SPORTING GOODS 
BUSINESS 
SPORTS EXECUTIVE 
WEEKLY 
SPORTS ILLUSTRATED 
FOR KIDS 
SPORTNET 
SPORTSWEAR 
INTERNATIONAL 
SQUEEZE OC 
STYLESIGHT 
SURFER MAGAZINE 
SURFERS PATH  
SURFLINE 
SURFING MAGAZINE  
SURFSHOT MAGAZINE  
TEEN VOGUE  
THE HOLLYWOOD 
REPORTER  
THE NEW YORK TIMES 
THE SNOWBOARD MAG  
THE SURFER’S JOURNAL 
THRASHER 
TOKION 
TRANSWORLD 
MOTOCROSS  
TRANSWORLD 
SKATEBOARDING 
TRANSWORLD BUSINESS 
TRANSWORLD 
SNOWBOARDING 
TRANSWORLD SURF 
UNITY MAGAZINE  
URB MAGAZINE  
VAPORS MAGAZINE  
WAKE BOARDING 
MAGAZINE  
WALL STREET JOURNAL  
WATER MAGAZINE  
WHERE AT MAGAZINE  
WOMEN'S WEAR DAILY  
YRB MAGAZINE  
ZUMA PRESS  
 

 
TELEVISION 
COVERAGE 
INCLUDING 
ADRENALINA TV 
BEACH CITITES TV 
BOARD STORIES TV 
CBS 
CHANNEL 4 SAN 
DIEGO 
CNET 
CURRENT TV 
DAILY HABIT-FUEL 
THE WEEKLY 
UPDATE-FUEL 
ESPN 
ESPN DEPORTES 
FOX TELEVISION 
FUEL TV 
KFMB- CHANNEL 8, 
KGTV- CHANNEL 10,  
SAN DIEGO (ABC) 
KJLA 
KNSD- CHANNEL 7/39,  
SD (NBC)  
KUSI- CHANNEL 9, 
SAN DIEGO  
LA XLARGE 
MTV  
NBC  
NO COVER TV  
PLANET X TV  
VERB 
 
 
 
 
 
 
 

 
INTERNATIONAL 
MEDIA FROM:  
ARGENTINA  
AUSTRALIA  
AUSTRIA  
BRAZIL  
CANADA 
DENMARK  
ENGLAND  
FRANCE  
GERMANY  
ITALY  
JAPAN  
MEXICO  
NETHERLANDS  
NORWAY  
POLAND 
SOUTH AFRICA  
SPAIN  
SWITZERLAND  
TAIWAN  
VENEZUELA  
 
INTERNET 
MEDIA: 
5ONES.COM 
BNQT.COM 
DISCOVER SD 
ESPN.COM 
FUEL.TV 
GRIND.TV 
HYPEBEAST 
 RAD 
COLLECTOR 
SHOP-EAT-SURF 
STYLESIGHT 
WORTH GLOBAL 
STYLE 
NETWORK  
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ASR does not provide any type of insurance coverage for the property and/or personnel of exhibiting companies. Exhibitors must maintain 
insurance that meets the requirements below and provide proof to Interbike prior to the show. To protect your property and staff we suggest 
taking the following steps: 
  
PROPERTY INSURANCE  
Contact your insurance broker or carrier to obtain a policy to cover the value of your booth, equipment, product and supplies. If you already 
have property insurance, confirm that it will extend to your property during shipping and at the show. Many insurance policies only cover 
property at a listed location or within 1000 feet of that location. If you use an independent contractor for installation or dismantling, review the 
agreement carefully to determine what insurance may be available if damage occurs as a result of their negligence. 
 
COMPREHENSIVE GENERAL LIABILITY INSURANCE 
Confirm that you have adequate coverage to protect your interests from potential claims arising from the injury to a person other than an 
employee at your booth. 
 
WORKERS COMPENSATION INSURANCE 
Exhibiting companies must have a Workers Compensation policy as required by law to insure your employees in the event of a work-related 
injury. 
 
AUTOMOBILE LIABILITY INSURANCE 
Confirm that an automobile liability policy is in place for any company owned vehicles used in connection with the show. Confirm that 
insurance is provided for any non-owned and/or hired vehicles used in connection with the show, including utility vehicles for loading and 
unloading. 
 
REPORTING 
In the event of damage or loss of property, or an accident or injury, it is your responsibility to contact your insurance broker or carrier 
immediately. 
 
INSURANCE REQUIREMENTS 
As stated in your Exhibitor Space Contract, an exhibitor shall, at their own expense, secure and maintain through the term of this contract, 
including move-in and move-out days, the insurance listed below. All such insurance shall be primary of any other valid and collectible 
insurance of the exhibitor and shall be written on an occurrence basis. Claims made policies are not acceptable and do not constitute 
compliance with exhibitor’s obligations under this paragraph. The following three types of insurance are required: 
 

� Workers’ Compensation insurance. 
� Comprehensive General Liability insurance with limits not less than $1,000,000 each occurrence, $2,000,000 aggregate, combined 

single limit for bodily injury and property damage, including coverage for personal injury, contractual, and operation of mobile 
equipment, products and liquor liability (if applicable); 

� Automobile Liability insurance with limits not less than $500,000 each occurrence combined single limit for bodily injury and property 
damage, including coverage for owned, non-owned and hired vehicles, including loading and unloading operators. 

 
Comprehensive general liability and automobile liability insurance policies shall name as additional insured Nielsen Business Media and each 
of its subsidiaries. If requested, copies of additional insured endorsements, primary coverage endorsements and complete copies of policies 
satisfactory to Nielsen Business Media, shall be furnished to Nielsen Business Media sixty (60) days before the first day of the Event. Certified 
copies of the Certificates of Insurance or policies shall provide that they may not be cancelled without 30 days advance written notice to 
Nielsen Business Media. 
 
NEED INSURANCE? 
See form John Buttine Insurance information under the Vendor Order Form Tab 
 

 
FAX CERTIFICATE OF INSURANCE BY JULY 12 TO: 

949/226-5657 
 

ASR 
31910 Del Obispo #200, San Juan Capistrano, CA 92675 

Attn: Megan Lara 
 
 
 
 

 
Insurance Requirements

August 13-15, 2010 � San Diego Convention Center � San Diego, CA 
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Your booth package includes:
 
1 Booth = 1 10 x 10 space = 100 sq ft.  
The booth structure is 2 Black slatted side walls and 1 black 
slatted back wall with frosted acrylic accent panels 
 
 - Cart load service – 400 lbs total 
 - Black carpet 
 - Electrical – 500 watts 
 - Lighting  
 - Display Fixtures 
 - 1 White Table with 3 White Chairs  
 - 1 Wastebasket 

*If you purchase multiple booths, multiply the number of booths 
by the items listed above. For Example: 3 booths = 1,200 lbs. of 
cart load,  
10x30 ft. carpet section, 3 tables, 9 chairs, 3 wastebaskets, 3/500 
watt outlets, lighting for 3 booths, 2 slatted side walls and 3 
slatted back walls. 
 
Height Restrictions

The booth buildout consists of 7 foot slatwalls on all 3 sides of your 
10x10 booth. Any booth signage above this height is not permitted.  

 
Electrical

Each booth comes with one electrical outlet. This provides enough  
power for (1) laptop or (1) plasma. Any additional electrical must 
be ordered through GES. 
To order please call 800/475-2098. IMPORTANT NOTE:  The  
electrical that comes with your booth is not 24-hour power. If you 
need continuous, 24-hour electricity you must purchase this from 
GES. 
 
 
 
 
 
 
 

 
 
Forms you must fill out and return to GES. These
are included in your booth package:

� Accessory order form 
� Cartload order form 
 
Forms you must fill out and return to GES if you
want to purchase additional items or services:

� Cleaning order form ~ NOTE: cleaning does not come with your booth 
package. You must order this service at an additional charge if you elect to have 
your booth cleaned. 
 
� Furniture order form 
� Graphics order form 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Smart Booth Package 

August 13-15, 2010 � San Diego Convention Center � San Diego, CA 
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HANGING SIGNS ARE ONLY PERMITTED FOR BOOTHS THAT ARE IN A 20’ X 20’ OR LARGER 
CONFIGURATION

 
 

 
 

REGULATIONS  
Hanging signs and graphics will be permitted above island, peninsula and 
all in-line 20x�0 booths. The bottom of the sign must not be lower than 14-
feet. Hanging signs and graphics should be set back 10 feet from adjacent 
booths and be directly over contracted space only.   
 
SIZE REGULATIONS ON SIGNS & BANNERS  
 The length and width of sign or banner is not to exceed 50% of 
corresponding dimension of booth (i.e., a 20’X20’ peninsula cannot have a 
sign or banner that is larger than 10’ X 20’). The bottom of the sign or 
banner must not be lower than 14-feet from the ground. There is an 
additional decorator charge for labor and equipment on all hanging signs. 
 
STRUCTURAL INTEGRITY  
All hanging signs must have drawings available for inspection by Show 
Management at all times. Drawings must include a signature or stamp of a 
structural engineer indicating reviewing that stress points for hanging the 
sign have been properly engineered. The signature of an authorized official 
of the exhibit building company is also required, indicating that the 
structure is built in compliance with the details and the specifications set 
forth on the drawings.  
(NOTE: Exhibitors are encouraged to use lightweight materials in the 
construction of a hanging sign to eliminate excessive stress to the facility 
ceiling structure.)   

THANK YOU FOR YOUR COOPERATION 
 
 

 
 
 
 

 
 

 

Hanging Signs  
August 13-15, 2010 � San Diego Convention Center � San Diego, CA 

                   
 

 
 

SIGNS AND GRAPHICS  
MAY NOT EXCEED OVER 50% OF THE 
DIMENSIONS OF PURCHASED BOOTH SPACE 
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SAMPLING Exhibitors who manufacture, process or 
distribute food in their normal course of business and would 
like to distribute food samples will be allowed to service their 
product provided that the food sample is no larger than bite 
size (one ounce or smaller) and beverages no larger than two 
ounces. An exhibitor that does not manufacture, process or 
distribute food must purchase their food from the convention 
centers catering department. Please refer to the vendor 
section of this manual for further catering information.   
 
REGULATIONS Demonstration areas must be organized 
within the exhibitor’s space so as not to interfere with any 
traffic aisle. Sampling or demonstration tables must be placed 
a minimum of 2 feet (60cm) from the aisle line. Should 
spectators or samplers interfere with the normal traffic flow in 
the aisle or overflow into neighboring exhibits, Show 
Management will require that the presentation or sampling be 
eliminated.  
 
INTENT The aisles are the property of the entire show and 
each exhibitor has the responsibility to assure proper flow of 
traffic through the entire show. When large crowds gather for a 
demonstration or sampling and interfere with the flow of traffic 
down the aisles or crowd in neighboring booths, it is an 
infringement on the rights of other exhibitors. Aisles must not 
be obstructed at any time.  
 
SOUND Show Management will measure sound pressure 
levels with a Calibrated Sound Level Meter. Exhibitors must 
regulate their own booth to be sure the noise levels from their 
demonstrations or sound systems are kept to a minimum and 
do not interfere with other exhibits. Remember the use of 
sound systems or equipment producing sound is a privilege. 
Show Management reserves the right to determine at what 
point sound constitutes interference with others and must be 
discontinued. Per your space contract, exhibitor agrees that it 
will not violate any copyrights at the show and assumes sole 
liability and responsibility for the use of copyrighted materials 
at the show. Exhibitors will obtain any and all necessary 
licenses from copyright owners.  
 
SAFETY PRECAUTIONS All product demonstrations 
involving any moving and potentially hazardous machines, 
displays or parts, must have hazard barriers to prevent 
accidental injury to spectators. Demonstrations must always 
be supervised by exhibitor personnel who can stop the 
demonstration in the event of an emergency. All 
demonstrations involving potentially hazardous by-products, 
such as dust, fumes, sparks or flames, must be approved in 
writing by the San Diego Fire Department and by Show 
Management 60 days prior to the show. 

 

 

 
 

 

Sampling & Demonstrations 
August 13-15, 2010 � San Diego Convention Center � San Diego, CA 
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All Trade Show Exhibitors must comply with rules below as set by the San Diego Fire Department. 
If you have questions regarding the Fire Department Regulations or any other items, please call or write the San 
Diego Fire Department, 525 B Street, Suite 805, San Diego, California 92101, 619/525-5000. 
 
A. Fire or Flame-Retardant Treatment  

1. Every booth must have a certificate of flame-resistance available for review by the Fire Marshal for all decorative materials within or 
on the booth, as well as the booth structure itself. A fire inspector will be asking for this certificate, please make sure that it is available 
at all times during set-up and during the expo.  

2. All decorations, drapes, signs, banners, plastic displays, hay, straw, moss, split bamboo and similar materials must be fire-retardant to 
the satisfaction of the San Diego Fire Department and the state Fire Marshal.  

3. Table coverings must be flame-retardant, unless they lie flat, with an overhang of no more than 6 inches.  
 
B. Vehicles/Internal-Combustion Engines on Display  

1. Any autos, trucks, motorcycles or other motorized vehicles displayed shall have their batteries disconnected and terminals taped.  
2. All motor vehicle tanks containing fuel or which have ever contained fuel shall be furnished with locking-type gas caps or sealed with 

tape. Gasoline in tanks cannot exceed 5 gallons or 1/4 tank, whichever is less.  
3. All autos, trucks and vehicles of any kind must show the location on the Fire Department-approved floorplan 14 days before the show 

date. Contact ASR Expo Management for approval.  
 
C. Hard Wall Booths-Fire Exits  

1. All hard wall booth structures exceeding 50 contiguous feet may require additional fire exits. Contac the Fire Marshall for exact 
specifications relative to your booth size and structure. 

 
D. Combustibles  

1. Literature on display shall be limited to reasonable quantities. Reserve supplies shall be kept in closed containers and stored in a neat 
and compact manner.  

2. No cardboard boxes or any combustible materials may be stored on top of or near any electrical wiring in the spaces behind the back 
wall drapery (booth) or behind any display. 

 
E. Obstructions  

1. Aisles designated on approved Expo floorplans shall be kept clean, clear and free of obstructions. Booth construction shall be 
substantial and fixed into position in specified areas for the duration of the show. Chairs, easels, signs, magazines, stickers and 
demonstration areas must not be placed beyond booth area into aisles.  

2. All aisles must be maintained at a minimum of 10 feet in width unless otherwise approved on the floorplan.  
3. All fire-prevention and fire-fighting equipment in all public assembly areas shall have easy and unobstructed accessibility.  

 
F. Electrical Extension Cords and Multiplug Adapters  

1. Extension cords shall service one appliance only and shall be a three-wire approved type (with ground). The extension cord cannot 
exceed the capacity of the existing circuit breaker and cannot exceed 15 amps. 

2. Multiplug adapters must be U.L. approved and have a current (electricity) breaker overload safety device. Cube adapters and other 
devices that increase outlets are not acceptable unless equipped with an internal circuit breaker.  

3. All spliced wires are illegal.  
4. All lights within your booth must be turned off at the end of each show day.  
 

G. Compressed Cylinders  
1. Compress cylinders must be attached to a stand if used upright or laid flat on the floor.  
2. Compressed flammable gases are prohibited inside a building. This includes acetylene, hydrogen, propane, butane and L.P.G. 

 
H. Cooking and/or Warming Devices  

1. Cooking and/or warming devices must be electric. Sterno may be used for warming trays. Cooking devices must be approved by a 
recognized testing laboratory.  

2. Cooking, warming devices and/or heated products shall be isolated from the public by either placing the device at least 4 feet back 
from the front of the booth or by providing a Plexiglass shield, 18 inches high by 1/4-inch thick, across the front and down both sides 
of the demonstration area.  

3. Burning candles or incense is not permitted.  
 
I. Heat-Producing Equipment  

1. Welding, soldering or any open-flame devices are prohibited.  
2. Refer to section F-2 above.  

 
J. Two-story Booths  

1. Two-story booths must be pre-approved by show management and the Fire Marshal.  
2. All engineering plans must be submitted to the Fire Marshal three weeks prior to show opening.  
3. All two story hard wall booths in excess of 300 sq. ft. must have 2 exits on each level. 

 

Fire Safety Regulations 
August 13-15, 2010 � San Diego Convention Center � San Diego, CA 
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What is Green Steps at ASR? 
It's simple. It's reducing the negative impact on the environment - one step at a 
time.

There are two parts to this program. One is what ASR does to make a difference and the other is what 
you do, the exhibitor, to make a difference. 

What Steps does your company take? 

If your company is taking active steps towards a healthy and greener action sports industry and taking 
steps to encourage environmentally friendly products, you have the opportunity to get the word out.
www.asrbiz.com will list up to five (5) one-sentence bullet points highlighting your program.  To 
participate, please download and complete the Green Steps at ASR sponsorship submission form
on the next page or online at: www.asrbiz.com/industrynews/greensteps . For more information please 
contact your account executive. 

What Steps does ASR take?

1. Renewable energy certificates purchased to offset standard power usage. This equals: approx. 28 
fewer cars on the road per year; 36 acres of trees planted; or 287k lbs of CO2 removed from the 
atmosphere annually. 

2. 25% recycled content aisle carpet used throughout the show as well as reused for an entire year at 
other Nielsen events. Plus, it’s 100% recyclable so will never hit the landfill. 

3. Offer recycled booth carpet to exhibitors. 

4. Use of biodegradable concession ware at the San Diego Convention Center.

5. Recycled paper badges printed with soy ink instead of plastic and reuse badge holders. 

6. Improved recycling efforts by the San Diego Convention Center in addition to sending their pre-
consumer food scraps to the local compost pile. 

7. Green alternatives in GES catalogue of services. 

8. Pushed the Green Steps agenda into the tradeshow industry through participation in the GMIC 
(Green Meetings Industry Council) and IAEE (International Association of Exhibitions and Events). 

9. Reduced printing and increase use of electronic communication. For example: online registration, 
online exhibitor service manuals, e-newsletters and electronic sales kits. 

10. Offer carbon neutral travel program for customers traveling to the show. 

11. Use of recycled show bags. 

And we’ll keep working toward more steps each year!

Green Steps at ASR  
August 13-15, 2010 � San Diego Convention Center � San Diego, CA 
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Green Terms 
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TERM
--------------------------------- 
Close the Loop 

--------------------------------- 
Compost 

--------------------------------- 
Conservation 

--------------------------------- 
Fossil Fuel 
--------------------------------- 
HDPE
--------------------------------- 
Litter 
--------------------------------- 
Municipal Solid Waste 

--------------------------------- 
Non-Renewable Resource 

--------------------------------- 
Organic 

--------------------------------- 
Packaging 

--------------------------------- 
PET

--------------------------------- 
Pollution 
--------------------------------- 
Post-Consumer 

--------------------------------- 
Pre-Consumer 

--------------------------------- 
Recyclable 

--------------------------------- 
Recycled 

--------------------------------- 
Recycling 

--------------------------------- 
Recycling Center 
--------------------------------- 
Renewable Resource 
--------------------------------- 
Sanitary Landfill 

--------------------------------- 
Source Reduction 

--------------------------------- 
Virgin Product

DEFINITION
--------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
A term used to describe the last, and most important, step in the recycling process. It refers to the point when a consumer buys a 
recycled product after it has been put into a recycling program and reprocessed into a new item.  
--------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
Composting is Nature's way of recycling. Composting refers to a solid waste management technique that uses natural processes to
convert organic materials to humus through the action of microorganisms. Compost is a mixture that consists largely of decayed 
organic matter and is used for fertilizing and conditioning land. EPA DEFINITION: The relatively stable humus material that is 
produced from a composting process in which bacteria in soil mixed with garbage and degradable trash break down the mixture into
organic fertilizer.  
--------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
Conservation is the wise use of natural resources (nutrients, minerals, water, plants, animals, etc.). Planned action or non-action to 
preserve or protect living and non-living resources.  
--------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
Fossil fuels are the remains of plant and animal life that are used to provide energy by combustion; coal, oil, natural gas.  
--------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
High density polyethylene. A type of plastic that is commonly used in milk and water jugs.  
--------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
Waste that is improperly disposed of on the street, sidewalk, lakes and other bodies of water, and in the general environment. 
--------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
Garbage or refuse that is generated by households, commercial establishments, industrial offices or lunchrooms and sludges not 
regulated as a residual or hazardous waste. This does not include source-separated recyclables.  
--------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
A resource that is NOT capable of being naturally restored or replenished; a resource that is exhausted because it has not been
replaced (e.g. copper) or because it is used faster than it can be replaced (e.g. oil, coal [what we call fossil fuels]). Their use as material 
and energy sources leads to depletion of the Earth's reserves and are characterized as such as they do not renew in human relevant 
periods (They are not being replenished or formed at any significant rate on a human time scale).  
--------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
A term that refers to molecules made up of two or more atoms of carbon, generally pertains to compounds formed by living 
organisms.  
--------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
The wrapping material around a consumer item that serves to contain, identify, describe, protect, display, promote, and otherwise 
make the product marketable and keep it clean.  
--------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
Polyethylene terepthalate. A type of plastic used to make soft drink bottles and other kinds of food containers. PET is also used to 
make fabric.  
--------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
Contamination of air, soil, or water with harmful substances.  
--------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
A term used to describe material that is being reused/recycled after it has been in the consumer's hands (e.g., a newspaper going back 
to the paper mill to be recycled into new recycled content paper products). Material or product used by the consumer for its original 
purpose and then discarded.  
--------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
A term used to describe material that is being reused/recycled before it ever goes to market (e.g. paper scraps off of a paper mill floor 
going back into the next batch of paper). Waste material generated during the manufacturing process.  
--------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
A term used to designate that a product or its package can be recycled. This term may be misleading as there may not be a recycling 
program that takes the identified material in the consumer's area.  
--------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
A term used to describe material that has been separated from the waste stream, reprocessed into a new product (often taking the
place of virgin material), and then bought back by the consumer as new item.  
--------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
Term used to describe a series of activities that includes collecting recyclable materials that would otherwise be considered waste, 
sorting and processing recyclables into raw materials such as fibers, and manufacturing the raw materials into new products.  
--------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
A place where recyclables are collected and/or processed (such as separation and baling) in preparation for market.  
--------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
A resource that is capable of being naturally restored or replenished (e.g. trees).  
--------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
A landfill that has been designed and engineered to accept municipal waste while ensuring minimal negative impact upon the 
environment.  
--------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
Reducing the amount and/or toxicity of an item before it is ever generated (e.g. buying an item with less packaging, using a non-toxic 
alternative to clean with).  
--------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
Term that refers to products that are made with 100 percent new raw materials and contain no recycled materials. 
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GREEN FACT SHEET

SAN DIEGO CONVENTION CENTER CORPORATION

Waste Minimization
Initial efforts began in 1990 with the diversion of glass and plastic bottles, aluminum cans, 
mixed paper, wood pallets and clean green waste to the City of San Diego’s recycling 
center. Mixed recyclables (paper, plastic, aluminum, glass) are collected daily in clearly 
marked bins throughout our building on a “no-fee” basis.

Recycling diverted 37.2% of our total waste in the first half of 2009.

Used batteries, printer ink cartridges, light bulbs, tires and corrugated cardboard (baled 
onsite) are among additional items being diverted. Copper wire is also recycled after every 
show, averaging five tons annually.

Food & beverage collects cooking oil which is recycled into bio-diesel fuel.

Energy Efficiency
Heating/Cooling System replacement and upgrades save 2.7 million kWh annually.

Energy-management software and energy-efficient lighting saves 734,000 kWh annually.

Energy-efficient dishwashers in kitchen save 3,297 kWh and 8,198 gallons of water annually. 

Installation and operation of solar panels by end of 2010 has been established as a goal. 

Water Conservation
Low flow automatic sinks and toilets in all restrooms.

Outdoor landscaping uses drip irrigation, drought-tolerant plants and mulch to reduce 
watering.

Combined efforts save 81,026 gallons of water annually.

Food Composting
A food composting program began in June 2007. Nearly 100 tons of food waste is diverted 
annually. Ultimately, our goal is to divert all food scraps, eliminating the use of garbage 
disposals. 

The San Diego Convention Center Corporation (SDCCC) is committed to supporting and encouraging sustainable practices, 
including the hosting of environmentally friendly “green” meetings in our building. Over the past four years, the Corporation 
has garnered over a half-dozen state and city awards for our highly successful conservation and recycling efforts. 

Because conservation of energy and natural resources is a top priority, the SDCCC has developed several programs promoting 
minimal use of materials and natural resources that adversely impact the environment. This Fact Sheet outlines the green 
programs and practices currently in place at the Convention Center. We invite clients and guests to join in these efforts. 
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Environmental Purchasing
Products made with biodegradable, recycled materials, including copy paper, legal pads, envelopes, toilet paper, facial tissue and 
paper towels are purchased.

 Environmentally responsible cleaning products are purchased for carpets, floors, kitchens and bathrooms.

Environmentally responsible contract for dry cleaning and laundering services using modified hydrocarbon process and organic 
biodegradable solvents, which are easier on the environment.

Food and beverage purchases beef, pork and lamb through a network of local family owned farms committed to raising livestock 
through humane, sustainable practices. No antibiotics or growth hormones are used. 
Organic fruits, vegetables and herbs are also exclusively purchased locally.

Biodegradable corn-based and sugarcane-based plastic cutlery cups and plates  
are used.

All in-house contractors require adherence to “green” practices. 

Donating Reusable Goods
Work with clients to ensure excess food is donated to local charities following events.

In the first half of 2009, 23.29 tons of food was donated.

Leftover convention items, unclaimed lost and found items, and surplus furniture and 
computers are donated to local schools and social service organizations. In the first half 
of 2009, 11.22 tons in total was donated through this program.

For more information, email gerrica.gray@visitsandiego.com. 

Leadership
The SDCCC has a “Green Team” whose mission is to proactively develop, implement 
and encourage sustainable practices for events and business conducted in our building 
that protect the environment and conserve our natural resources for future generations.

Executive management participates on the IAEE Committee for environmentally 
responsible events and exhibitions, which develops best practices to minimize the 
impact of events globally.  
 

America’s Finest & Most “Walkable” 
City/Transportation
San Diego is not only America’s Finest City, it was ranked 7th among the top 10 most 
walkable U.S. cities in 2007 by Prevention Magazine and the American Podiatric Medical 
Association (APMA). 

Accessible downtown with 11,000 hotel rooms plus restaurants and attractions all 
within walking distance of the Convention Center.

The proximity of the hotels to the Convention Center reduces shuttling and emissions.

Convention Center is easily accessible via bus or trolley.

Employees receive paid incentive to use public transit.

AWARDS:

2003, 2006 & 2007 Director Award, City of San Diego 

2005 SANDEE Award (San Diego Excellence in Energy) 
Award for Central Plant Efficiency Project (new chiller 
system installation) in non-profit category

2009 Large Champion Honoree Award, for Excellence 
in Energy Savings, San Diego Gas and Electric Company

2008 Recycler of the Year, City of San Diego

2003 & 2008 WRAP Award, (Waste Reduction Award 
Program), State of California
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025093344
 Order directly with GES ONLINE at:  www.ges.com

NEED ASSISTANCE?
Toll Free: 800.475.2098 Tel:702.515.5970 www.ges.com/chat

Show Information G-1

All orders are governed by the GES Payment Policy and GES Terms & Conditions of Contract as specified in this Exhibitor Services Manual.

ASR Marketplace 2010 - Smart Booth Solution
San Diego Convention Center, Halls D-G
August 13 - 15, 2010

GES Exposition Services is now Global Experience Specialists (GES). While our name and logo have changed, one thing 
will remain and that is our commitment to you. Find out more at http://www.ges.com/about/press/.

Official Service Provider
Global Experience Specialists®

7050 Lindell Road
Las Vegas, NV  89118-4702

Phone (in USA): 800.475.2098
FAX (in USA): 866.329.1437
Contact us Online: www.ges.com/chat

International Calls: 702.515.5970
International Faxes: 702.263.1520

Show Information

Booth Size: 10' X 10'
Aisle Carpet Color: Pepper
Smart Booth Package Solution

Important Dates Be sure to check all order forms for additional deadlines

Wednesday, July 28 Discount Deadline Date for GES orders received with payment

Thursday, July 8 Advance Shipments may begin arriving at the Warehouse 
Friday, August 6 Last day for Advance Shipments to arrive at the Warehouse without surcharges 

Advance Warehouse Hours for receiving are Monday - Friday, 8:00 AM to 2:30 PM

Wednesday, August 11 Direct Shipments may begin arriving at the Exhibit Site starting at: 10:00 AM
Thursday, August 12 Last day for Direct Shipments to arrive at the Exhibit Site ending at: 5:00 PM

Thursday, August 12 Installation 8:00 AM - 7:00 PM

Friday, August 13 Show Hours 9:00 AM - 6:00 PM
Saturday, August 14 9:00 AM - 6:00 PM
Sunday, August 15 9:00 AM - 2:00 PM

Sunday, August 15 Dismantle 2:00 PM - 12:00 AM

Sunday, August 15 Empty containers will be returned after: 2:00 PM 
Sunday, August 15 Carriers must be checked in by: 2:00 PM 
Sunday, August 15 All exhibitor materials must be removed by: 12:00 AM 
Shipping Addresses Use Provided Shipping Labels in this Exhibitor Services Manual to Expedite Handling

Consign all domestic shipments c/o Global Experience Specialists. Please do not consign international shipments c/o Global
Experience Specialists; however, please contact our international division at: GESLogistic_international@ges.com.

Advance Shipments 
to Warehouse:

c/o Global Experience Specialists
491 C Street
Chula Vista, CA 91910 
USA

Shipments should arrive on or between:
July 8 - August 6, 2010

Direct Shipments 
to Exhibit Site:

c/o Global Experience Specialists
San Diego Convention Center, Halls D-G
111 West Harbor Drive
San Diego, CA  92101 
USA

Shipments should arrive on or between:
August 11, 2010 after 10:00 AM to 

 August 12, 2010 by 5:00 PM

Marshaling Yard 
Site Address:

c/o Global Experience Specialists
2231 West Washington Street
San Diego, CA  92101 
USA

GES Servicenter®

GES is here to take care of your on-site needs. All contractors and production personnel will be available, along with any services you
might desire such as Furniture and Material Handling.
Thursday, August 12, 7:30 AM  - 7:00 PM Friday, August 13, 7:30 AM  - 6:00 PM
Saturday, August 14, 7:30 AM  - 6:30 PM Sunday, August 15, 7:30 AM  - 8:00 PM

27



05
25

10
Trade Show Tips G-10

All orders are governed by the GES Payment Policy and GES Terms & Conditions of Contract as specified in this Exhibitor Services Manual.

ASR Marketplace 2010 - Smart Booth Solution
San Diego Convention Center, Halls D-G
August 13 - 15, 2010

As your tradeshow partner, our goal is to provide you with hassle-free service so you can get on with your
show. Even if you use an Exhibitor Appointed Contractor, you should have a basic working knowledge of the
Exhibitor Services Manual contents and information. 

By following the information below, you will enjoy a smooth trade show experience.

Ordering Trade Show Services.
• Please include your complete customer information on each order form including address with zip code,

phone and fax numbers, e-mail addresses, company and contact name and most importantly, booth
number. If you have multiple booth locations, please complete separate order forms for each location
(booth, meeting room, etc.).

• Please ensure that the credit card information is complete and correct including the expiration date.
• When ordering draped tables or counters remember to select the colors you desire.
• Keep the total square footage of your booth space in mind when you order your decorating items. Don't

order more than will comfortably fit in your booth and still allow you to do business.

Inbound - Move In.
• Confirm your furnishings orders with the GES National Servicenter®. You should receive a confirmation of

your order within 3-5 days of placement.
• Confirm target dates with GES and communicate them to your carrier. Refer to the Special Handling

brochure enclosed to ensure that you do not incur special handling charges. You may want to
share this brochure with your carrier.

• Keep the phone number of your carrier with you, including weekend contact.
• Have your hotel information available, including phone number, address etc.
• After emptying crates, place empty labels on all sides of your crates and cases. Remember to remove old

empty labels. Additionally, empty labels are sometimes color coded, so make sure you get the correct color
and be sure your booth number is on each label.

Work Zone.
• Customer acknowledges that the show site and surrounding areas are active work zones. Customer, its

agents, employees and representatives are present at their own risk.

Outbound - Move Out.
• Keep in mind, the return of empty containers varies depending on the size of the show, so coordinate your

outbound flight to accommodate this. GES does not provide security at show site. It is the Customer's
responsibility to stay with their property. GES is not responsible for loss or damage to property left in the
Customer's booth at any time for any reason.

025093344
 Order directly with GES ONLINE at:  www.ges.com

NEED ASSISTANCE?
Toll Free: 800.475.2098 Tel:702.515.5970 www.ges.com/chat
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GES Terms  Conditions of Contract G-7

All orders are governed by the GES Payment Policy and GES Terms & Conditions of Contract as specified in this Exhibitor Services Manual.

ASR Marketplace 2010 - Smart Booth Solution
San Diego Convention Center, Halls D-G
August 13 - 15, 2010

GES Terms & Conditions of 
Contract are subject to change at 

GES' sole discretion without notice 
to any parties.

I. Definitions 
GES: Global Experience Specialists is hereinafter referred to as GES. GES as referenced hereinafter
shall include, but is not limited to the following services: electrical (a/k/a TSE/Trade Show Electrical),
rigging, material handling, installation and dismantle, and logistics provided by GES personnel to exhibitor
pursuant to any purchase of Services. Agents: GES' agents, sub-contractors, carriers, and the agents of
each; Customer: Exhibitor or other party requesting Services from GES; Goods: Exhibits, property, and
commodities of any type for which GES is requested to perform Services; Carrier: Motor carrier, van line,
air carrier, or air or surface freight forwarder; Shipper: Party who tenders Goods to Carrier for
transportation; Cold Storage: Holding of Goods in a climate controlled area; Accessible Storage:
Holding of Goods in an area from which Goods may be removed during shows; Services: Warehousing,
transportation, drayage, un-supervised labor, supervised labor and/or related services; Show Site: The
venue or place where an exposition or event takes place; Supervised Labor (OK TO PROCEED): Union
labor that is provided to a Customer to install or dismantle a booth or exhibit space, and is supervised and/
or directed by GES; Un-Supervised Labor (DO NOT PROCEED): Union labor that is provided to a
Customer to install or dismantle a booth or exhibit space and pursuant to Customer's election is not
supervised and/or directed by GES. Customer assumes the responsibility and any liability arising
therefrom, for the work of union labor when Customer elects to use un-supervised labor.
II. Scope 
These Terms and Conditions shall be binding upon Customer, GES, and their respective Agents and
representatives, including but not limited to Customer contracted labor such as Customer Appointed
Contractors and Installation and Dismantle Companies, and any other party with an interest in the Goods.
Each shall have the benefit of and be bound by all provisions stated herein, including but not limited to
time limits and limitations of liability.
III. Customer Obligations 
a. Payment for services. Customer shall be liable for all unpaid charges for services performed by GES or

Agents. Customer authorizes GES to charge its credit card directly for services rendered on Customer's
behalf after departure, by placing an order on-line, via fax, phone or through a work order on site. 

b. Credit Terms. All charges are due before Services are performed unless other arrangements have
been made in advance. GES has the right to require prepayment or guarantee of the charges at the
time of request for Services. A failure to pay timely will result in Customer having to pay in cash in
advance for future services. GES retains its right to hold Customers' Goods for non-payment. If a
credit card is provided to GES, GES is authorized to bill to such credit card any unpaid charges for
services provided to Customer, including charges for return shipping. Any charges not paid within 30
days of delivery will be subject to interest at 1½% per month until paid.

IV. Mutual Obligation Indemnification 
a. Customer to GES: Customer shall defend, hold harmless and indemnify GES from and against any

claims, lawsuits, demands, liability, costs and expenses, including reasonable attorney's fees and court
costs, resulting from any injury to or death of persons, or damage to property other than Goods, relating
to or arising from performance of Services herein. Customer agrees to indemnify and hold GES
harmless for any and all acts of its representatives and agents, including but not limited to Customer
Appointed Contractors and Installation and Dismantle Companies, any subtenant or other user of its
space or any agents or employees engaged in business on behalf of Customer or present at
Customer's invitation, including supervision of labor secured through GES. Customer's obligations
under this provision shall not apply to GES' own negligence and/or willful misconduct. CUSTOMER
ACKNOWLEDGES THAT THE SHOW SITE IS AN ACTIVE WORK ZONE AND CUSTOMER, ITS
AGENTS, EMPLOYEES AND REPRESENTATIVES ARE PRESENT AT THEIR OWN RISK.

b. GES to Customer: To the extent of GES' own negligence and/or willful misconduct, and subject to the
limitations of liability below, GES shall defend, hold harmless and indemnify Customer from and against
any claims, lawsuits, demands, liability, costs and expenses, including reasonable attorney's fees and
court costs, resulting from any injury to or death of persons, or damage to property other than Goods.
GES' obligations under this provision shall not apply to claims for bodily injury arising a) from
Customer's presence in areas which have been marked as "off limits to exhibitors"; and b) when
exhibitors are present in the facility prior or subsequent to the effective dates or hours of Exhibitor's
space lease with show management.

V. DISCLAIMER AND LIMITATION OF LIABILITY
UNDER NO CIRCUMSTANCES WILL ANY PARTY BE LIABLE FOR SPECIAL, INCIDENTAL,
CONSEQUENTIAL INDIRECT OR PUNITIVE DAMAGES, INCLUDING BUT NOT LIMITED TO LOSS
OF PROFITS OR INCOME. GES SHALL BE LIABLE, SUBJECT TO THE LIMITATIONS CONTAINED
HEREIN, FOR LOSS OR DAMAGE TO GOODS ONLY IF SUCH LOSS OR DAMAGE IS CAUSED BY
THE DIRECT NEGLIGENCE OR WILLFUL MISCONDUCT OF GES. CLAIMS PRESENTED FOR LOSS
OR DAMAGE ARISING OUT OF INCIDENTS REFERENCED IN SECTION VI HEREIN WILL BE
DENIED.
VI. No Liability for Loss or Damage to Goods 
a. Condition of Goods: GES shall not be liable for damage, loss, or delay to uncrated freight, freight

improperly packed, glass breakage or concealed damage. GES shall not be liable for ordinary wear
and tear in handling of Goods or for damage to shrink wrapped Goods. All Goods shall be able to
withstand handling by heavy equipment, including but not limited to forklifts, cranes, or dollies. It is the
Customer's responsibility to ensure that Goods are packaged correctly prior to shipment or movement
on or off the Show floor.

b. Receipt of Goods: GES shall not be liable for Goods received without receipts, freight bills, or specified
piece count on receipts or freight bills, or for bulk shipments (i.e., UPS, air freight, or van lines). Such
Goods shall be delivered to booth without the guarantee of piece count or condition.

c. Force Majeure: GES shall not be liable for loss or damage that results from Acts of God, weather
conditions, act or default of Customer, shipper, or the owner of the Goods, inherent nature of the
Goods, public enemy, public authority, labor disputes, and acts of terrorism or war.

d. Cold Storage. Goods requiring cold storage are stored at Customer's own risk. GES assumes no
liability or responsibility for Cold Storage.

e. Accessible Storage: GES assumes no liability for loss or damage to Goods while in Accessible
Storage. Storage charges are for the use of space and are not a form of insurance, or a guarantee of
security.

f. Unattended Goods: GES assumes no liability for loss or damage to unattended Goods received at
Show Site at any time from the point of receipt of inbound Goods until the loading of the outbound
Goods, including the entire term of the respective show or exhibition. Customer is responsible for
insuring its own Goods for any and all risk of loss.

g. Empty Storage: GES assumes no liability for loss or damage to Goods or crates, or the contents
therein, while containers are in Empty Storage. It is Customer's sole responsibility to affix the
appropriate labels available at the GES Service Desk for empty container storage, and ensures that
any pre-existing empty labels are removed.

h. Forced Freight: GES is not liable for Customer Goods left on the show floor after the show closing
deadline, with or without a Material Handling Services/Straight Bill of Lading signed by Customer. It is
Customer's responsibility to complete accurate paperwork for shipping and to ensure Customer Goods
are properly labeled. If Customer Goods remain on the floor after the show closing deadline, GES has
the right to remove the Customer Goods. GES is authorized by Customer to proceed in the manner
chosen by Customer on the Order of Material Handling Services/Straight Bill of Lading, if one has been
completed, or otherwise to ship Customer Goods at the discretion of GES and at Customer's expense.
GES shall incur no liability for such shipment. GES retains the right to dispose of Customer Goods
without liability if left on the show floor unattended, without labels or not correctly labeled.

i. Concealed Damage: GES shall not be liable for concealed loss or damage including but not limited to;
glass, electronic equipment, prototypes, original art, uncrated Goods, or improperly packaged or
labeled Goods. 

j. Unattended Booth: GES shall not be liable for any loss or damage occurring while the Goods are
unattended in Customer's booth at any time, including, but not limited to, the time the Goods are
delivered to the dock until the time the Goods are received by Customer's chosen carrier. All Material
Handling Forms and/or Straight Bills of Lading covering outgoing Goods submitted to GES will be
checked at the time of pickup from the booth and corrections to the count or condition will be
documented where discrepancies exist.

k. Hanging items from Booth: Customer shall not hang any articles, merchandise, product,
advertisements, or other similar items from GES supplied booth materials, (this includes but is not
limited to GEM panels or pipe and drape), utilized in Customer's own booth set up or in areas occupied
by the show organizer or third parties. If Customer does hang any prohibited items, Customer alone
shall be held liable for any damages, costs, actions or injuries resulting from the hanging of such item
(s). GES shall have no liability for any damages, costs, actions or injuries arising out of Customer's
failure to comply with this provision. 

VII. Measure of Damage 
a. Sole Relief: If found liable for any loss, GES' sole and exclusive maximum liability for loss or damage to

Customer's Goods is limited to $.50 (USD) per pound with a maximum liability of $100.00 (USD) per
container, or $1,500.00 (USD) per shipment whichever is less.

b. Labor: GES assumes no liability for loss, damage, or bodily injury arising out of Customer's supervision
of GES provided union labor. If GES supervises labor for a fee, GES shall be liable only for actions or
claims arising out of its negligent supervision. Such liability shall be limited to the cost to Customer of
the supervised labor or the depreciated value of the Goods, whichever is less. If Customer elects to use
unsupervised labor, then Customer assumes all liability for the actions or claims that arise out of such
work, including but not limited to loss, damage or bodily injury and shall provide GES and show
management with an indemnity, including defense costs, for any claims that result from Customers'
supervision or failure to supervise assigned labor.

VIII. Miscellaneous 
a. Insurance. GES IS NOT AN INSURANCE COMPANY AND DOES NOT OFFER OR PROVIDE

INSURANCE. It is the obligation of Customer to ensure Goods are insured at all times. Loss or theft of
the Goods in storage or in transit to and from the show and or while on the show floor is the sole
responsibility of Customer.  GES recommends Customer arrange for all Risk Coverage.

b. Notice of Loss or Damage: In order to have a valid claim, notice of loss or damage to Goods must be
given to GES or its agent within 24 hours of occurrence (as evidenced in an Incident Report completed
at Show Site by GES) or delivery of outbound Goods.

c. Filing of Claim: Any claim for loss or damage to Goods must be in writing, containing facts sufficient to
identify the Goods, asserting liability for alleged loss or damage, and making claim for the payment of a
specified or determinable amount of money. Such claim must be filed with the appropriate party within
the time limits specified herein. Damage reports, incident reports, inspection reports, notations of
shortage or damage on freight bills or other documents, do not constitute filing of a claim. Claims for
Goods alleged to be lost, stolen or damaged at the Show Site must be received in writing by GES
within thirty (30) days after the close of the show. Claims for Goods alleged to be lost or damaged
during transit must be received by the responsible party within nine (9) months of date of delivery of
Goods. GES Logistics subcontracts the movement of Goods to third party carriers. Claims for damage
in transit should be made directly with your carrier as shown on the Material Handling form/ Bill of
Lading. In the event of a dispute with GES, Customer will not withhold payment or any amount due
GES for Services as an offset against the amount of the alleged loss or damage. Customer agrees to
pay GES prior to the close of the show for all such charges and further agrees that any claim Customer
may have against GES shall be pursued independently by Customer as a separate action to be
resolved on its own merits. GES retains the right to pursue collection on amounts owed after show
close, without regard to any amount alleged to be owed for damage, or loss. 

d. Filing of Suit: Any action at law regarding loss or damage to Goods must be filed within one (1) year of
the date of declination of any part of a claim (logistics claims excluded).

IX. Jurisdiction, Choice of Forum
These Terms and Conditions of Contract shall be governed by and construed in accordance with the
applicable laws of the United States or, alternatively, and depending on jurisdiction, the laws of the State
of Nevada. The parties hereby submit to jurisdiction and venue in the United States Federal District Court
of Nevada, or as applicable depending upon jurisdiction, the County Circuit Court in Clark County,
Nevada.
X. Advanced Warehousing/Temporary Storage/Long Term Storage 
All terms and conditions relative to Advanced Warehousing/Temporary Storage/Long Term Storage are
contained in separate agreements titled "Storage Agreement". In the event that a Storage Agreement is
not executed between the parties, the following shall apply with respect to GES' liability for Customer's
Goods. The responsibility of GES with respect to Customer's Goods is limited to the exercise of ordinary
care and diligence in handling and storing of Customer's Goods. GES shall be liable only for loss or
damage to Goods caused by GES' sole negligence. GES' liability is limited to $.60 (USD) per pound with
a maximum liability of $100.00 (USD) per container, or $1,500.00 (USD) per shipment whichever is less.
In case of partial loss or damage, the maximum liability shall be prorated based on weight. GES is not
responsible for any loss or damage to Goods caused by, but not limited to fire, theft, the elements,
vandalism, moisture, vermin, mechanical breakdown or failure, freezing or changes in temperature, as
well as any other causes beyond GES' immediate control. GES is not responsible for the marring,
scratching or breakage of glass or other fragile items. GES is not liable for the mechanical functions of
instruments or appliances even if such articles are packed or unpacked by GES. In no event shall GES
be liable for special, incidental, indirect or consequential damages, including business loss of any kind,
resulting from any damage to or loss of the Goods or from any act or failure to act. Customer pays storage
fees or costs for advance warehousing for use of the space only. There is no guarantee of security or
representations made by GES as to appropriateness of the conditions for Customer's Goods. The risk of
loss remains Customer's alone and GES recommends the Customer carry and maintain insurance in
amounts sufficient to cover its risk. 

025093344
 Order directly with GES ONLINE at:  www.ges.com

NEED ASSISTANCE?
Toll Free: 800.475.2098 Tel:702.515.5970 www.ges.com/chat

29



06
01

10
Show Site Work Rules G-6

All orders are governed by the GES Payment Policy and GES Terms & Conditions of Contract as specified in this Exhibitor Services Manual.

ASR Marketplace 2010 - Smart Booth Solution
San Diego Convention Center, Halls D-G
August 13 - 15, 2010

Union Information
To assist you in planning your participation in your San Diego area show, 
we are certain you will appreciate knowing in advance that union labor will 
be required for certain aspects of your exhibit handling.

Decorators Union
Members of this union claim jurisdiction over all set up and dismantling of
exhibits including signs and laying of carpet. This does not apply to the
unpacking and placement of your merchandise. You may set up your
exhibit display if one person can accomplish the task in less than one-half
(½) hour without the use of tools. If your exhibit preparation, installation,
or dismantling requires more than one-half (½) hour, you must use union
personnel supplied by the Official Decorating Contractor. As an exhibitor,
you will be pleased to know that when union labor is required, you may
provide your company personnel to work along with a union installer in
Southern California on a one-to-one basis.

Teamsters Union
Members of this union claim jurisdiction on the operation of all material
handling equipment, all unloading and reloading, and handling of empty
containers. An exhibitor may move materials that can be carried by hand,
by one person in one trip, without the use of dollies, hand trucks, or other
mechanical equipment.

Electrical Union
Members of the IBEW claim jurisdiction for hard wiring ordered outlets to
the line side of the exhibitors' equipment and wiring of caps over 120
volts, to the raw cord feeding exhibitors' equipment. All plugs over 120
volts will be plugged in by electrical union personnel. Exhibitors may plug
in their own plugs of 120 volts to their ordered outlets.

Gratuities
Our work rules prohibit the SOLICITATION OR ACCEPTANCE of tips in 
cash, product or gifts in kind by any employee (union or non-union). Our 
employees are paid appropriate wages denoting professional status, 
therefore tipping of any kind is not allowed.

Work Zone
Customer acknowledges that the show site and surrounding areas are
active work zones. Customer, its agents, employees and representatives
are present at their own risk.

Always Honest Hotline
GES requires the highest standards of integrity from all employees.
Please call our confidential Always Honest hotline at 866.225.8230 to
report fraudulent or unethical behavior.

025093344
 Order directly with GES ONLINE at:  www.ges.com

NEED ASSISTANCE?
Toll Free: 800.475.2098 Tel:702.515.5970 www.ges.com/chat
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Stop. Think. Safety. G-5

All orders are governed by the GES Payment Policy and GES Terms & Conditions of Contract as specified in this Exhibitor Services Manual.

ASR Marketplace 2010 - Smart Booth Solution
San Diego Convention Center, Halls D-G
August 13 - 15, 2010

Safety is very important for everyone working in the exhibit hall.
Global Experience Specialists values safety throughout our organization and demonstrates it in the work we
perform. By following the safety guidelines below you will be doing your part in creating a safe work
environment.

Safety Guidelines:
• Only authorized personnel and employees allowed, all others are prohibited. 
• This is an active work zone.
• All exhibitors and attendees enter at their own risk. Do not enter the dock/yard areas.
• Stay clear of heavy machinery. 
• Never stand on furniture. 
• Wear closed toe shoes. 
• Clean up or report spills. 
• Keep aisles free and clear of any and all debris. 
• Use good housekeeping. 
• Check electrical cords for damage. 
• Protect valuables at show site. 
• Report any fires immediately. 

If you notice anything unsafe please contact a GES employee immediately. 

During move in and move out individuals under the age of 18 are prohibited from being on
or around the show floor. Show sites during these times are similar to a construction zone
and considered to be hazardous. OSHA regulations prohibit minors from being present in a
hazardous work environment.

025093344
 Order directly with GES ONLINE at:  www.ges.com

NEED ASSISTANCE?
Toll Free: 800.475.2098 Tel:702.515.5970 www.ges.com/chat
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Fire Retardant Treatment A-4

RETURN WITH G-2: PAYMENT & CREDIT CARD CHARGE AUTHORIZATION FORM TO:
Global Experience Specialists • 7050 Lindell Road, Las Vegas, NV 89118-4702 • Fax: 866.329.1437 or 702.263.1520 for international exhibitors

All orders are governed by the GES Payment Policy and GES Terms & Conditions of Contract as specified in this Exhibitor Services Manual.

ASR Marketplace 2010 - Smart Booth Solution
San Diego Convention Center, Halls D-G
August 13 - 15, 2010

Discount Deadline Date:
July 28, 2010

COMPANY NAME EMAIL ADDRESS BOOTH NUMBER

ITEM# DESCRIPTION
DISCOUNT

PRICE
REGULAR

PRICE

703006 Fire Retardant Treatment $ 33.00 $ 43.00

The rate for this service is for retardant only, labor is at additional cost for 
retardant application rates below (in ½ hour increments).

FIRE OR FLAME-RETARDANT TREATMENT 
Every booth must have a certificate of flame-resistance available for 
review by the fire marshal for all decorative materials within or on the 
booth, as well as the booth structure itself.   A fire inspector will be asking 
for this certificate, please make sure that it is available at all times during 
set-up and during the expo. All decorations, drapes, signs, banners, 
plastic displays, hay, straw, moss, split bamboo and similar materials 
must be fire-retardant to the satisfaction of the Fire Department and the 
state fire marshal. Table coverings must be flame-retardant, unless they 
lie flat, with an overhang of no more than 6 inches.

NOTE: GES is not responsible for any staining or other damage due to 
flame proofing.

Labor Rates

The minimum charge for labor is one (1) hour per worker and equipment. Labor thereafter is charged in half (½) hour increments per worker and 
equipment. Gratuities in any form, including cash, gifts, or labor hours for work not actually performed are prohibited by GES.  GES requires 
the highest standards of integrity from all employees.  Please call our confidential Always Honest hotline at 866.225.8230 to report fraudulent or 
unethical behavior. Straight Time is Monday through Friday from 8:00 AM to 4:30 PM. Overtime is All other times Monday through Friday. All day 
Saturday, Sunday & Holidays.
LABOR RATES ARE AS FOLLOWS:                                                              Order your labor early and receive a 10% discount!

Worker per Half Hour
Discount

Save 10% if Ordered 
 by Jul 28

Regular
Orders Placed 

Jul 29 thru Aug 11

Show Site 
Rate Increases 30% 

 on Aug 12
Storage, per Half Hour, ST Code: 705044 $ 48.25 $ 53.50 $ 69.50
Storage, per Half Hour, OT Code: 705044 $ 86.75 $ 96.25 $ 125.25

Place Order Here

SCHEDULE
DATE(S)

SCHEDULE
START TIME

  SCHEDULE
END TIME 

TOTAL # OF
X        HOURS

TOTAL # OF 
X    LABORERS

LABOR
X          RATE =          TOTAL

AM
PM

AM
PM

AM
PM

AM
PM

AM
PM

AM
PM

AM
PM

AM
PM

Please estimate the number of workers and hours per worker needed
for installation and dismantling above. Invoice will be calculated
according to actual hours worked, relative to the original estimate and
based upon the date received. Additional labor required will be
calculated and invoiced at the show site rate.

Please Indicate

Description of Materials to be Treated: 

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

_______________________________________________________

Labor Payment Enclosed $

ITEM# DESCRIPTION           PRICE                 QUANTITY            TOTAL PRICE 

703006 Fire Retardant Treatment $33.00 $

A. Payment Enclosed $

I agree in placing this order that I have accepted GES payment Policy 
and GES Terms & Conditions of Contract.

Authorized Signature - Please Sign: X
AUTHORIZED NAME - PLEASE PRINT DATE

025093344
 Order directly with GES ONLINE at:  www.ges.com

NEED ASSISTANCE?
Toll Free: 800.475.2098 Tel:702.515.5970 www.ges.com/chat
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025093344
 Order directly with GES ONLINE at:  www.ges.com

NEED ASSISTANCE?
Toll Free: 800.475.2098 Tel:702.515.5970 www.ges.com/chat

Fire Regulations G-8

All orders are governed by the GES Payment Policy and GES Terms & Conditions of Contract as specified in this Exhibitor Services Manual.

ASR Marketplace 2010 - Smart Booth Solution
San Diego Convention Center, Halls D-G
August 13 - 15, 2010

INHERENTLY FIRE RETARDANT OR FLAME 
RETARDANT TREATMENT 

1. All decorations, drapes, signs, banners, plastic 
displays, hay, straw, moss, split bamboo and other 
similar materials MUST BE FLAME RETARDANT to the 
satisfaction of the Fire Department and the State Fire 
Marshal.

2. Table coverings must be flame retardant treated unless 
they lay flat, with an overhang of no greater than 6 
inches.

3. Oilcloth, tarpaper, sisal paper, nylon, orlon and certain 
other plastic materials cannot be made flame retardant 
and their use is prohibited. 

4. A Certificate of Flame Resistance shall be available for 
review by the Fire Marshal or on file with the Fire 
Marshal for all decorative materials. 

VEHICLES/INTERNAL COMBUSTION ENGINES ON 
DISPLAY

1. Any autos, trucks, motorcycles or other motorized 
vehicles displayed shall have their batteries 
disconnected and terminals taped. 

2. All motor vehicle tanks containing fuel or which have 
ever contained fuel, shall be furnished with locking-type 
gas caps or sealed with tape. The level of gas in tanks 
cannot exceed five gallons or one-quarter tank, 
whichever is less. 

3. Garden tractors, chainsaws, power plants and other 
gasoline-powered equipment shall be safeguarded in a 
similar manner. 

4. All autos, trucks and vehicles of any kind must show 
the location on the Fire Department approved floor plan 
14 days prior to the show date. 

COMBUSTIBLES
1. Literature on display shall be limited to reasonable 

quantities. Reserve supplies shall be kept in closed 
containers and stored in a neat and compact manner. 

2. No cardboard boxes or any combustible materials may 
be stored on top of or near any electrical wiring in the 
spaces behind the backwall drapery (booth) or behind 
any display.

OBSTRUCTIONS
Aisles designated on approved show floor plans shall be 
kept clean, clear and free of obstructions. Booth 
construction shall be substantial and fixed into position in 
specified areas for the duration of the show. Chairs, 
easels, signs and demonstration areas shall not be 
placed beyond booth area into aisles. 

ELECTRICAL EXTENSION CORDS AND MULTI-PLUG 
ADAPTERS

1. Extension cords shall service one appliance only and 
shall be a three wire approved type (with ground). The 
extension cord cannot exceed the capacity of the 
existing circuit breaker and cannot exceed fifteen 
amps.

2. Multi-plug adapters must be UL approved and have a 
current (electricity) overload safety device. Cube 
adapters and other devices which increase outlets are 
not acceptable unless equipped with an internal circuit 
breaker.

3. All spliced wires are illegal. 

COMPRESSED CYLINDERS 
1. Compressed cylinders must be attached to a stand if 

used upright or laid flat on floor. 

2. Compressed flammable gases are prohibited inside a 
building. This includes acetylene, hydrogen, propane, 
butane and L.P.G. 

COOKING AND/OR WARMING DEVICES 
1. Cooking and/or warming devices shall be electric. 

Sterno may be used for warming trays. Cooking 
devices shall be approved by a recognized testing 
laboratory; e.g., U.L., F.M. 

2. Cooking, warming devices and/or heated products 
shall be isolated from the public by either placing the 
device a minimum of four feet back from the front of 
the booth or provide a plexiglass shield 18 inches high, 
¼ inch thick across the front, and down both sides of 
the demonstration area. 

3. Decorative candles are NOT permitted. 

HEAT PRODUCING EQUIPMENT 
Welding, soldering or any open flame devices are 
prohibited.
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Operation of All Mechanical Lifts G-9

All orders are governed by the GES Payment Policy and GES Terms & Conditions of Contract as specified in this Exhibitor Services Manual.

ASR Marketplace 2010 - Smart Booth Solution
San Diego Convention Center, Halls D-G
August 13 - 15, 2010

ATTENTION  ALL  EXHIBITORS!

The operation or use of all motorized lifting equipment for
installation of booth structures or signs is not permitted by
exhibitors or their appointed contractors.

The operation or use of motorized or mechanical material
handling equipment is not permitted by exhibitors or their
appointed contractors. This also includes all mechanical scooters
and carts. 

ALL LIFTS, SCOOTERS, PALLET JACKS, DOLLIES AND
MANPOWER MUST BE PROVIDED BY THE OFFICIAL
SERVICE PROVIDER. 

Scooters and carts may only be used by the individuals to whom
the scooters and carts are issued. GES equipment is for use by
GES employees only.  Please do not take it for your use. 

Customer acknowledges that the show site and surrounding
areas are active work zones. Customer, its agents, employees
and representatives are present at their own risk. 

Thank you for your complete cooperation.

025093344
 Order directly with GES ONLINE at:  www.ges.com

NEED ASSISTANCE?
Toll Free: 800.475.2098 Tel:702.515.5970 www.ges.com/chat
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